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Thanks for coming
to my Ist party...
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—
Kelvin’s Thoughts

e ButSeriously? WhatHappened?

e Whydidlhave the party?

e Andwhydid people showup?

e Howdol knowifitrocked theirworld?
e Howdol getthem tomy next party?

e Andwhere are my pants?

youknow.co.za




But first...
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Kelvin’s Thoughts
e ButSeriously? WhatHappened?
e Andwhydid people showup?

How do | know if it rocked their world?
How dol getthem to my next party?

youknow.co.za




ﬁ m communicate

to Sell & Retain

—0 m for strategic

purposes




) [JI[[5)| trends (POPI, GDPR,

Social data restrictions)

_. 3rd Party Cookie

deprecation
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—
Kelvin’s Thoughts

But Seriously? WhatHappened?
e Whydidlhave the party?

How do | know if it rocked their world?
How dol getthem to my next party?

youknow.co.za
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Status

Access

Power

Stuff
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—
Kelvin’s Thoughts

But Seriously? WhatHappened?
Why did | have the party?
e Andwhydid people showup?

e Howdol getthemtomy next party?

youknow.co.za




CONSENT L

Hey you,

Gimme your date of birth so
| can see if our star signs
align.

New number. Who Dis?

Also give me your bank deets.

BUGGER OFF
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Kelvin’s Thoughts

But Seriously? WhatHappened?

Why did | have the party?

And why did people show up?

How do | know if it rocked their world?
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value exchange

That's great! Oh yeah, | have
some photos from last night.
Let me share.

Thanks! We should do it

again. Want to come to my
party this weekend? You
can meet my friends.







Sliding into DMs

=@ Email??

TOO FORMAL?

¢

Whatsapp?

| DON'T HAVE THEIR NUMBER!

=@ Carrier Pigeon?

HAVE | EVEN SOBERED UP?!
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personal

Hey Jay
How are you doing? What
are you doing later?

Hey JJ

Are you catching the
Chelsea game later? How ya
doing aofter that loss?




Retention o
Upsell o
Cross-Sell o
Increased LTV @

=0 Acquisition
= New Markets
=@ New Audiences
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After Party
—

Invite your consumers to your
community

Treat them and their data with
respect

Put an emphasis on Consent

Build a Value Exchange
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Let's Chat.
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® Your customer is sharing what they...
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i * Public Social Media #SUVeys HACRMy oD IR
-3 . - o NPS website
L N * Direct Messaging | A" 255, o Roviat® * Activity on your app
‘ * Digital Customer » eCommerce
Care e In-Store & at Events
- bt -
Solution: Solution:
* Social Listening * Single Voice of
e Digital Customer | Customer
Care ¢ Audience Insights
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Powering real-time customer interactions and attribution

Single View of The Customer Customer
Mobile Linking and Predictive Insights Engagement

Engagement data

and Attributon 000 mem e e e e e e m - - - - ==

branch

Acquisition & > Real-Time 360° Predictive | ’ Customer-Centric Interactions
Traffic + Deep-linking | Customer View + Enrichment | via Push, SMS, Chat

Attribution
data

Audiences &
event data

Deep linking

youknow.co.za
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