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State of Analytics

94.,

say DATA & ANALYTICS is important to their
business GROWTH and DIGITAL
TRANSORMATION



Benefits of Embedding Data Monetisation into the Business
Strategy for Growth

Reduce
Operational Costs

Improve
Business Model

Beat
Your Competitions

Increase
Revenue




a) 80%
b) 60% % of employees

who feel they have access to the

C) 40% data that they need

d) 20%



Only 20% of Employees Have Access to Analytics they Need

THE CAUSES CAN BE SUMMARIZED IN THREE SIMPLE POINTS

Time Trust
People rely on instinct to for Disparate data systems can
make decisions because analytics applications, so lead to conflicting insights,
they don’t have the time to gaining the expertise needed so people may not trust the
find the information, they to conduct self-service data needed to make a more
need to make data-driven analysis is difficult informed decision
decisions



Deliver data to everyone's daily work, so you
can scale and grow your enterprise.



Pfizer: Total Data Transformation

Using SMART apps to navigate the complexities of the global healthcare system

FAST FACTS
0
11,000+ 90%+ 2-3x
total commercial users total % of app adoption adoption rate versus that
of MicroStrategy apps across key BUs of BOBJ, Veeva, and
globally Tableau

The platform that does it all. Better than the rest.

é Pﬁzer

Pfizer is a global leader in
biopharmaceuticals—and the
world’s largest by revenue in
2022. The global team leverages
custom applications to power
intelligence across the business.



Requirements for the Right Data Foundation

EASY, FRONT-END ANALYTICS EXPERIENCES

-
] Enterprise Reporting L" — J Build Time to Value ‘ ~| Easy Ad Hoc Reporting
[@ _J 20+ years paginated reporting @ Easy no-code interface to build multi-page DAN Friendly ad hoc report building via
technology. Metrics, filters, prompts, dossiers with ease. More robust capabilities prompts and wizards. Robust SQL
and reports. Included with platform. and interactions out of the box. engine shields from DB complexity.
-
e POWERFUL SCHEMA WITH AN ARCHITECTURE BUILT TO SCALE
Reusable Semantic Graph ———1 Performance at Scale /Q Centralized Governance
\
. . . ; . ~ - %
Centrally defined metrics, attributes, hierarchies, [— J —J Proven scale. Designed from the ground ~() Reusable security. Automated and
and facts. Changes made ripple everywhere up for implementations of all sizes, centralized administration. Available
instantly. Simplified internationalization. scaling up seamlessly to 1000s globally. with any security provider.
-




The Building Blocks for Impact

Mobile Apps & Self-Service Data Libraries for Easy Ad
Portals Discovery Dossiers Hoc Analytics

| | |

Reports Integrated with

Email & Office
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Executive Dashboards for
CXO Outlooks

|
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Single Configuration & Data Virtualization Automatic
Interoperability layer & Business Abstraction Dataset Generation
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Centralized Governance

& Security
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Global
Optimization
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Smart, Personalized Insights & Actions
Assist Pfizer's customers facing team to access data on any device

s |mart HSSS UEGRICE My Geography My Accounts Team Views  IDN Lookup
@ Apply
Actionable information to help Pfizer’s customer- ’
facing colleagues assess trends, understand product High / Low Change |~'
priorities, and prepare for every provider meeting— T e, 62958 333 Lé’p’ué«iﬂs’ F 810 —
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Powerful Productivity for Analysts

CURATED DATA FOR

EASY REPORT BUILDING

A powerful, productive workspace that
allows data scientists and business
analysts to easily build, share, and
leverage new analytics apps. Plus,
accelerated app delivery using dozens
of pre-built templates and ONE version
of truth with curated, certified

e Central, easy access

« Common trusted data model

« Deep, enriched data analysis
« (Guided ad-hoc data discovery
» Sleek, responsive content

« Collaboration friendly
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Powerful Productivity for Analysts

Add Existing Objects ?
Attributes v Y Add Filter...
Question Search... Q Clear All Selections (11)

» Customers Year Profit

> Geography Month Profit Margin

v Products

Category Discount
Brand
~ ” ( -‘ Catalog Subcategory Cost
- - w : Category Region Revenue
” ~ Discontinued Code
. VIP Customers Reve...
c v. / Item
Subcategory
Insight Data
g Supplier

Warranty

v Promotions
Promotion
Promotion Type

» Store

Data Access Mode  In-Memory v @ Cancel

Analyze



Modern, Optimized App Suite

711 PM Tue Sep 27

SMART 2.0 | Landing | Landing

DOSSIER DEPLOYMENT FOR
ENANCED EXPERIENCES

Bl mart

ﬁ Landing Page

Modernize app suite using free-form canvas in

Dossier to build stunning data layouts and TS
workflows with MicroStrategy’s largest out of : ? R Trend
the box data visualization gallery yet. w2 Traliet
« @) No Activity
* Responsive design for any device P Formuiary Update

. — OD Changes

« Robust OOTB visualization gallery

P
o ¥ Declined RX

« Contextual linking across dossiers
Pre-Call

» Personal bookmarking on all devices Weekly Planning

« Easy, fast development time and reduced SRS

maintenance overhead—estimated to cost Team Views
team 40% less

resented by

\
Vyndamax
) M AapRBOX




f data Is hard to access to your users,
isn't it better for the
Data for Find Your Users?



Hyperintelligence for Instant Insights

PROACTIVE ANSWERS
WITH LIGHTWEIGHT CARDS

Hyperintelligence is a flagship product of
MicroStrategy designed to meet users where they
are to deliver immediate and actionable analytics
based on keywords.

* No-click insights automatically surfaced in seconds

« Contextual insights and simplified embedding
delivered as lightweight Hyperlntelligence “cards”

« Keyword matching to aggregate insights

« Easy search from multiple places including web
browser, tablet and mobile, and Outlook

* No more digging = massive time savings

DR. SUCH N. SUCH

i SMART

PROFILE INFO
Territory

HCP Address

Child Account

Brand Priority
Market

Specialty

Shared With Oncology

Co-Promote

| ast Call Date

| ast Product Discussed

BC-Force Jersey City, NJ

999 Main St. Nowhere
99999

SuchNSuch Medical
Center

EAT
ELIQUIS
ONCOLOGY
No

No
2/1/2022

Product 5

Click the link in the banner to drill to the cooresponding HCP

in the SMART App.

id SMART

Brand Priority ~ EAT

KPIs

/8
New Patients
672,583
TRx $
71255
TRx Units/TEBs
9,533

TRx Units

RING PIES

43%

NRx Growth

DR. SUCH N. SUCH

500

NRx

98

TRX

29%

TRx Units/TEBs Growth

302

TRx Market Volume

45%

TRx Growth

Clink on the link in the banner to drill the the cooresponding

HCP in the SMART App.



EziBuy: Uses MicroStrategy to Increase Productivity and

Improve Customer Experience

OOOOOOOOOOOOOOOO

Capris

Chino

Clear

HyperCards —

Clothing

Plus Sizes

Hyperlntelligence Cards: An EziBuy Game Changer

EZIBUY.COM

EziBuy is a New Zealand and
Australian multi-channel retailer. It
sells clothing, homeware and gifts
through a multi-channel model and
products can be purchased through
catalogues, and retall stores.



Add layer of Customer and Employee Insights

Hover mechanisms to obtain
another layer of insight in
daily operations instantly.

L _NON (M Wealth Management Dossier | X +
& C & env-284180.customer.cloud.microstrategy.com/MicroStrategyLibrary/app/B7CA92F04B9FAE8D941C3E9B7EQCD754/C33157555C437D420DFC26B988C83012/K53--K46 % O & » 0O &
N 9 Wealth Management Dossier | Wealth Manager | MY PORTFOLIO O B &

MY PORTFOLIO

A
TOP CUSTOMERS ‘
Customer Client Start Investment Type Rating Manager AuM NNM TY Profitability Profitability LY Profitability FX Gains X Ga";: A(::?ri
| My Portfolio
Thomas Estrada 2001-05-23 3 - Moderate * % K ¥ Simon Yeo $7,342,581 $663,040 24.19% 35.68% 24.19% $504,435 6.87% $1,271,735
Market Overview Henry Hoffman 2022-03-24 6 - Very Aggressive * %k K ¥ Simon Yeo $3,691,591 $547,470 16.30% 22.67% 16.30% $214,850 5.82% $386,878
Adam Thorne 2003-11-27 6 - Very Aggressive * %k K K Simon Yeo $1,035,544 $794,710 23.58% 31.41% 23.58% $81,083 7.83% $163,098
Current Risk Cases
Lyssa Steele 2018-12-08 4 - Aggressive % ok ke Aina Luo $1,235,585 $689,760 11.30% 7.58% 11.30% $25,947 2.10% $113,673
My Alerts e Phoebe Vargas 2020-09-21 4 - Aggressive % ok ok ke Aina Luo $9,477,928 $649,460 14.34% 12.29% 14.34% $455,888 4.81% $903,246
Marie Hicks 2001-05-03 4 - Aggressive % ok %k k k Aina Luo $7,684,856 $585,720 17.32% 16.26% 17.32% $600,955 7.82% $730,061
This Week Activities
Christa Byrne 2022-05)05 3 - Moderate ok ko Aina Luo $9,685,748 $783,910 18.32% 27.43% 18.32% $240,206 2.48% $1,534,222
Survey review Helena Norman 2003-01-26 3 - Moderate * ok Kk Aina Luo $1,701,036 $486,020 21.46% 12.98% 21.46% $52,732 3.10% $312,310
RISK EXPOSURE INVESTMENT TYPE
CURRENCY FIXED & BONDS INVESTMENT FUNDS NON-PROTECTED PROTECTED
24.50%
310
_— 41.63% Metrics
Low
W MED
B HIGH
118 128 118 126
33.88% —/
EVOLUTION LAST 8 WEEKS KEY STATISTICS
wuv
41 wi
36 42 47 = o
33 48 24

Open a case

TOUCH

Help

&



Add layer of Customer and

Hover mechanisms to obtain
another layer of insight in
daily operations instantly.

@ Outlook File Edit

Home  Organize Tools

New New Delete Archive
Email Items

All Accounts

- Inbox

2 Drafts

= Sent

Trash

kchung@microstrategy.com
~ Inbox
7 Drafts
| Archive
> Sent
% Groups
Trash
[ Junk Email
AQUEDUCT
| Clutter
"] Conversation History
Craps
| Demo
"] Download Receipt
Egencia

] Junk

View Message Format Tools Window Help

Reply Reply Forward Attachment unk Rules

By: Date Received v ¥
Friday

Chow, Anastacia | 8 1
® Existing healthcare policy that may be 0... 23/08/2019
Hi, Hope everything iskvell. My friend, Ali Farooq, who ref...

6

Thursday

Chung, Kyung-Whu

® Allianz Demo Test 22/08/2019

Hi, Hope everything is well. My friend, Ali Farooq, who ref...

Last Week

Chung, Kyung-Whu

New leads from the event last week 18/08/2019
" Hi, Here is the list of the new leads from last week’s even..

This Year

Chung, Kyung-Whu
Daily news feed for your suppliers 13/02/2019
Hi Kyung-whu, Here is your daily newsfeed for your key s.

Older

Napier, Keith
2 Gin & Tonic promotions for Sales Areas nea... 17/12/2018
Hi Angelika While you are looking into the promotions for

Chung, Kyung-Whu
New Lead from Gartner Event 28/09/2018

Hi, We have a hot lead from a recent marketing event - |...

| Nominal Commission Repo...

| Password
Quote
RSS Subscriptions
Scheduled

Items: 6

Demo « kchung@microstrategy.com

Employee Insights

@ R ® T W L

2 @ = 48% @) Sun12:55AM Q @ =

— o
S £33 | BB 0
Filter |R| Address Book Send & Get Send tc ;
Email A Receive Add-ins IneNots AQ.DEP Cisco Webex
Conversation Selected

All folders are up to date Connected to: kchung@microstrategy.com



Injecting Insights Everywhere

Seamless Deployment >

— #’. -
& = o

Fon o 5%

_ " ‘ ) meizmm Pervasive Analytics | Faster operational decisions | Gateway to Dashboards
Analytics Platform ERP FNANES HR SYSTEM EMAIL ANY APPLICATION

APPLICATIONS

o



Data and analytics are the key accelerant of an
organization’s digitization and transformation efforts.

— Gartner
Why Data and Analytics Are Key to Digital Tranformation



https://www.gartner.com/smarterwithgartner/why-data-and-analytics-are-key-to-digital-transformation/

Powerful.
The ONZ= platform for all your analytics needs

MicroStrategy ON=

MANAGE BUILD VIEW FOCUS DEPLOY

WORKSTATION LIBRARY DOSSIER HYPER MULTI-CLOUD

o8 < 3

AD HOC ANALYTICS BUSINESS REPORTING FRONT-LINE APPS EMBEDDED ANAYTICS

Get answers from Run your business Fully personalize Integrate data in

your data quickly with intelligence the analytics app existing product
and easily. and precision. experience. workflows.



MicroStrategy Insights

@ MicroStrategy Library X -
o G @& env-304626.customer.cloud.microstrategy.com/MicroStrategyLibrary/app h &« & @ D O
@ m = Sort By: Name v Library
D0 Al KPIs (2)
2 My Content ; : :
£ Ty COnIEn # Claims In Network @ # Claims not in Network & €
v Favorites
421 -10% vsprevid v 835086 -28% vs previm v
(® Recents
1® Insights

B Subscriptions
oo Default Groups v

® Catholic Health

oo My Groups @



Smart Bot + MicroStrategy

d -

Cd

( List Frequently asked

|
;7’ Frequently asked u
Gel me ! nal Headcoun! oy BW
What is the total headcount by
¥hat is the total headcount by
Show me Headcount by Reg

Show me Headcount by Cou

In order to get the right answers, we must

30%

10k

T ode @ de

wo B o

* aa
SEAN & Soumh Asla Brune Darussalam Brunes Darussaiam 2870 5¢
pyoe ASEAN & South Asia Camoodia SCE Pnnom Penh Rep ( 10 01
! ASEAN & South Asia India noa 658386 114
ASEAN & South Asia InMe SC Investments & Loans 730 1L
ASEAN & South Asia Ingia SC Secummes (inda) Lid 1650 01
ASEAN & South Agia india SCFL. Intga 00 0f
ASEAN A South Asia indig SCMAL Private Limiled 2120 20

ASEAN & South Asia ndia Standard Charntered GBS 239049 532

5 Page 0 or2 0
‘ Aftrica § Cick here 10 downioad compiate report
Europe {

L | .‘,o \,'O Q 18

-

Woulkd you e 1o downloaT”

Overall Headcount
Asia being the highe
and Europe & Armey
9443 4

In order to g@( the ligh( answers. we must . .n order to get the nght answers, Wl in order to get the nght answers, we must first ask the nght guestions




Bl + Al

https://www.bbc.co.uk/programmes/p0363qgx/p0363ptg



| + Al

Connect to Your Data

Ml Connedt Live

File From Disk File From URL

Salesforce Reports Google Analytics

A

& &

Clipboard Bl Tools

™

51 MB (51%) out

Database
Access daia Fom Tables
All Datasets A

IBM Netezza

Infobright
Informatica
Kognitio
MarizDB
MarkLogc
MemSQL
Migrosoft Access

Mlmx& Excel

Hadoop

A

i)

Google Diive

Twitter

(¥

ouap Public Data
[N
Dropbox Search Engine Indices
Samgle Fies Suggest a Data

Source

-

Data Connection

Wrangie Your Data

Query & Refine

Retail_Sales Dataset.xlsx v
Attributes

& Call Center

¢ Category

@ Customer Country

@ Customer Region

¢ Month

¢ Quarter

9 Region

© State —

¢ Subcategory
Metrics

[ cost
B Profit

B Revenue

Model

us-states-by-populatio... v
Attributes

© State —

Metrics
[t Population
[ Rank

v Peec Stoces (stor.

@ Poer Growp.

Datase

Rever

$200%
$100%

Store Performance Dossier | MANAGE | Analytics ( & Edit

W B O = R 8 B © @

Reverwe  SslesTrend  Pecforma.
Erance 746208 52620468 N ——
Garmany 46703 92097 A m——1
eotang 396225 AT ) et
sean ss7.7es DU N —
Seenten s1a67 SRR A —
Seiszeciang sz w5300 A ——

REVENUE MAP
UK MEAS

Visualization

o

= Lavens

PEORMATION WNOTWS.

> D wcemason Window 1
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Enhanced Insight (NLP/NLQ) Powered by Al lllustrative

N 9O K » Retail DC General Store_Ori | Store Analysis | Details e v B & Vea
FILTERS (1) | Store (Miami) View all
DG QTD REVENUE QTD PROFIT QTD PROFIT MARGIN
0
$136.767K $18.718K 13.69%
GENERAL STORE vs. Last Quarter: $106.477K (+28 A% vs. Last Quarter: $15.518K (+20.6%) vs. Last Quarter: 14.57% (-6.1%)
CATEGORY PERFORMANCE SUBCATEGORY PERFORMANCE

160K “ .
140K .
120K ‘

Books (7.78%) |

Music (11.49%) "

S
c 100K
3 80K
(V]
Movies (12.34%) —— e
60K Average $67.745K ‘
40K
Electronics (68.39%) 20K . ‘
.erage 18.43% .
12.00% 14.00% 16.00% 18.00% 20.00% 22.00%
Profit Margin
TIME ANALYSIS A
120K e e B T~ 16.00%
100K c
" 12.00% B
2 80K 10.00% =
Q
g e
& 60K 8.00% "é
a.
40K 6.00%
4.00%
20K 2.00%
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
fffffff 2018 | | 12019 | 2020 - =




Lightweight Authoring Powered b

eee M- <

@ File  Format Insert  View H

S o O T I o

o ASSETS

All Collections R

. Search

Sart by: Newest -~

Store Report Navigation

— _— _

Regional Sales Performance

ALl Sy

141.237M

Regioral sakes compared with target and LY-peer.

Profit Distribution

17.03%

26,15%

Top Items

':] MicroStrategy i O

elp New Dashboard

T & B O

@ CO m pa ny N a m e Annapolis, Baltimaore, Burlington,... v

v = E A .
Cost Revenue Units Sold
B $6,912,841 +83% $10,284,422 Eisa 187445
I I I I
Previous Month: $6,385,157 Previous Month: $9,529,365 Previous Month: 185591
Format show case for Graphs Format show case for Graphs
500,000
T a
L ="
§ 400,000
& a
— 300,000 &<
=
+ o
ri
g 200,000 Wk,
100,000 18.69%
Annapolis Baltimore Burlington Chantilly Flushing Harrisburg
City Item Category Cost Revenue Unit Price Units Available Units Sold
{'i"‘-.
= Annapaolis Action Mavies $760,697 $1,120,886 $4,356.34 62,058 19457
Alternative Movies $721,604 £1,041,030 $4,402.43 62,404 20989
Art & Architecture $647,747 $919,997 $3,328.21 44 359 14033
Audio Equipment $115,299 $177.318 $573.62 13,582 5140
Books - Miscellaneous $528,002 $748,327 $2,537.12 41,241
Business Administration $342,954 $539,471 $2,514.74 41,022
Cameras $124,484 $£191,644 $1,057.59 14,916
Comedy Movies $909,264 $1,353,636 $£6,049.31 57,688
Computers $221,215 $308,633 $1,834.21 17,418
® Country Music $581,421 $867,183 $4,384,33 56,287

Mrama L2 - ] ik N &

Hlustrative

Al Assistant o 2 7?7 X

| want to create a dossier about call center
analysis. | want to know the operation status
for all call centers in the past 6 months
including profit, revenue, and cost, and more
details about performance, possible problems.
| want to know the prediction for future income
in the next & month. | also want to know the
performance for each region.

Here is a draft dossier with 1 chapter and 3
pages. The first page is about call center
overview, the second page includes
analysis far each call center, the third page
compares for profit from a regional
perspective and gives predictions.

| want to change to a dark theme.

Dark theme applied.

Undo



Lightweight Authoring Powered by Al lllustrative

i_l File Insert Format View Help Retail DC General Store | Store Analysis | Details (£ Editing) X
&« » 0O 8l & o a0 w B O O B S O |
\/ | 4 3 FORMAT Al ASSISTANT
Rectangle : QTD REVENUE QTD PROFIT QTD PROFIT MARGIN ' g X
$2.665M $357.607K 13.42%

Fill v 100% o o

GENERAL STORE vs. Last Quarter: $2.314M (+15.1%) vs. Last Quarter: $354.875K (+() 294 vs. Last Quarter: 15.33% (-12.5%)
Border — v / ¥
Weight 1 =

SUBCATEGORY PERFORMANCE

Radius

Ol © O o o
Position And Size 500K “

X Y

5
= 400K
°< - . °0 . >
2089% - X 0.73% 2 300K ‘
Width Height 200K
Average $188.039K
79.02% - x 17.22% 100K . * . ‘
Average 10.96% . ‘
0.00% 4.00% 8.00% 12.00% 16.00% 20.00%
Profit Margin
TIME ANALYSIS
4.5M .
" B e ) A e 16.00%
3.5M == R b oo 14.00%
c
" 3M 12.00% B
S 2.5M 10.00%
Q
2 &
2 am 8.00% &
1.5M 6.00%
™ 4.00%
500K 2.00%
Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1
2020 2021 2022

Quarter of Year Month Revenue Cost Profit 4




Lightweight Authoring Powered by Al lllustrative

K Save v &
€ Data Catalog m Schema Tables
Y
i ARIRRE Anan e Aarsiglies Warehouse Table Primary Data Source Secondary Data Sources Logical Table o )

[E] Financial Reporting Analysis Ware...
[E] Human Resources Analysis Ware...
BY Operational Datamart

B Sales Analysis

[E] Sales and Distribution Analysis W...

™ You have locked the schema for 'Sales Analysis'. Close this editor to unlock.



Trusted.

Powering thousands of the world'’s top brands.
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MicroStrategy ON =

The next generation platform the future of analytics.

FOR ALL USE CASES FOR ALL USERS
Ad Hoc Analysis Business Users
Business Reporting D Data Analysts
Front-Line Applications Data Scientists
Embedded Analytics D Product Leads
Distributed Analytics G Administrators
Augmented Analytics Business Leaders
App Architects

Developers

Executives

Marketers

Entrepreneurs



MicroStrategy O

Generative Al for Data Analytics

Fairmont Jakarta
15 August, Tuesday 9:00 am - 2:00 pm WIB

TO REGISTER



Visit the MicroStrategy Booth!
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