
“INSIGHT”

BRINGING TOGETHER CHANNEL 4’S AUDIENCE INSIGHT FUNCTION



Para’s 24



Drama



Reality





6



7



8

Where does C4 sit in the broadcasting landscape?

Its messy and vast 

Public and Commercial Broadcasters Streaming Services – Subscription & FAST Social

Leaving viewers 

overwhelmed with “too 

much to watch”
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SHOW A was our 

most successful 

ever on TikTok!

But… SHOW B 

performed way 

better on TV!

The focus group 

loved SHOW C

Facebook Ads 

with SHOW D 

converted way 

better

WHAT DATA TO 

PICK?!

Maybe we should 

team up and find a 

better answer, 

together?!

I found a new 

distribution channel!
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What all this meant for data? 

Go from this

To this!
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Data function was not fit for purpose, so we 
created a new one! 



The model predicts a 

lifetime of data 

driven happiness

I’m excited 

about our 

UNION
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But “Love” is AlchemyThe Match Making Science
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